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TheEnvironmentalProtectionAgencyandindustrypartnerstodaylauncheda nationwide

campaignto encourage~consumersto readtheinformationon householdproductlabels. This

“ReadtheLabelFIRST!” campaignis partoftheConsumerLabelingInitiative (CLI), an

ongoingvoluntarypartnershipto improvelabelsandhelp thepublic purchase,useanddisposeof

productsmoresafelyandresponsibly. Thecampaigncoincideswith new, easier-to-readlabels

on manyhomepesticideandcleaningproductsnow on storeshelves.

EPA AdministratorCarolM. Brownersaid,“TheClinton/GoreAdministrationbelieves
thatprotectingpublichealth,especiallythehealthofchildren,worksbestwhencitizensare
armedwith betterinformationto usein theircommunitiesandhomes.This campaignhelps
consumersto makeinformedchoicesin purchasingproductsandusing themsafely.”

Basedon threeyearsofnationalconsumerresearchon how peopleuseproductlabels,
companiesarevoluntarily changingtheirlabelsto makethemeasierto readandunderstand.
EPA and its partnersaresimp1if~’inglabel language,andreplacingphrasessuchas“Statementof
PracticalTreatment”with moreuserfriendly equivalents,suchas“First Aid.” With thehelpof
poisoncontrolcentersandotherhealthprofessionals,first aid directionson labelsarenow easier
to understand.Thenewlabelsalsopresentinformationin aclearer,moreeye-catchingwayby
putting keywordsandphrasesin bulletedandboxedformats.

TheCLI beganin 1996 asapilot programdesignedto encouragepollution prevention,
fosterconsumerchoice,andimproveunderstandingofhouseholdconsumerproductlabelson
homepesticideandcleaningproducts. CLI participantsarethepesticideandcleaningproduct
manufacturers,environmentalandconsumergroups,federal,stateandlocal governmentagencies
andindividual consumerswho areinterestedin labelingissues.TheCLI governmentand
industryparticipantsfundedresearchto assessconsumers’comprehension,attitudes,behavior,
andsatisfactionwith labeling. They alsoevaluatedalternativesandrecommendedspecific
improvementsto labels. Formoreinformationregardingthe ConsumerLabelingInitiative, visit;
http://wwW~epa.gov/opptllabeling.
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